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georgian Towers fotel |

' Your Hosts
Frank Bernard and
Frank Baker Cordially
Invite You to Make
Your Vancouver Visit
A Truly Memorable
One by Dining at the

FRANK BERNARD

Colonial House

Restaurant

® Exquisite food in surroundings conducive to your complete dining pleasure.

® Complete catering and hotel service for your next conven-
tion, meeting or reception , . ., private dining rooms.

* FOR NEWLYWEDS—A 4 poster bridel suite,

Western Canada’s Most Luxurious
Most Unique Hotel

. Georgian Towers Motor Hotel
Vancouver, B.C. MU. 1-4321

—————— —- . —— .







“Somebody flashed two fingers al§ we were lieaving the
church basement and said “°eace', [Canadlan ecologist]
Bill Darnell said “Let’s make it a Green Peace.”
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» Defining Sustainability
» Sustalnability Programs
» Reducing Carbon Footprint

» Decent Work and Economic
Growth

» Reinvention Refresh




fining .
De“iginab11
SUS
Ty




Defining
Sustainab
111ty and
Sustainab

INS
Developme
nt

defined sustalnability as
“meeting the needs of the
present without
compromlising the ability of
future generations to meet
thelr own needs.” Today
there are almost 140
developling countries 1n the
world seeking ways of
meeting their development
needs, sustalnably.
According to the UN,
sustalnable development
requlires an 1lntegrated
approach that takes 1nto
consideration environmental
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The 2030 Agen
Development, red by all UN Member
States 1n 70]
blueprint for
people and th
future, 3t
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ZERO GOOD HEALTH QUALITY GENDER CLEAN WATER
HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

/v I

AFFORDABLE AND DECENT WORK AND INDUSTRY, INNOVATION 1 REDUGED
GLEAN ENERGY ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES
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1 CLIMATE 1 LIFE BELOW 15 LIFE 1 6 PEAGE, JUSTICGE 1 PARTNERSHIPS
ACTION WATER ON LAND AND STRONG FOR THE GOALS
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Green Key Global
Green Key Global,

a leading international
environmental
certification body that
offers standardized
programs and resources,
designed

specifically for the

hotel and meetings
industries.

Green Key Global
http://www.greenkeyglob

al.com/


http://www.greenkeyglobal.com/

‘,‘ It Works.



Global
Sustainab
IRS
Tourilism
Council

(GSTC)

standards for sustainable travel
and tourism, known as the GSTC
Criteria. There are two sets -
Destination Criteria for public
policymakers and Industry
Criteria for hotels. They are the
result of a worldwide effort to
develop a common language about

sustainability 1in tourism.

The GSTC Criteria form the
foundation accreditation for
certification bodies that certify
hotels and accommodations and

destinations as having sustainable



The GSTC Industry Criteria and suggested
performance i1ndicators for hospitality and tourism
can be accessed online and form a solid foundation
for mapping out and achieving sustalnability. They
are arranged 1n four pillars that I belileve provide
a more robust framework to understand and implement
sustalinability 1n hotels.

. Sustalnable management
. Socioeconomic ImMPaCEEE .

. Cultural iImp-icass

o L CTO e SO

. Environmental impacts

Global Sustalinable Tourilsm Council;///
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Reducing
Carbon
Footprint

Global Tourism 1s a trillion-
dollar i1ndustry and 1s growilng
faster than i1nternational trade.
Nature Climate Change 1s a
journal dedicated to publishing
the most significant and cutting-
edge research on the nature,
underlying causes or 1mpacts of
global climate change and 1ts
implications for the economy,
policy and the world at large.

According to a world-first study
in 2018, researchers i1dentified
that the carbon footprint of
tourism 1s about four times

Tarcoger +han prexszsinilielsy +thoiiaoabht+



includes transportation, accommodation,
food and beverages, souvenirs, clothing,
cosmetics, and other goods. Put together,
global tourism produces about 8% of
global greenhouse gas emissions, much
more than previous estimates.

Why is carbon footprint so important?

Green Matters frames the challenge
nicely. “Carbon emissions are dangerous
in that they threaten the livelihood of
our planet, animals, humans, and
ultimately, life as we know 1t. The
amount of carbon emissions trapped 1n our
atmosphere causes global warming, which
causes climate change, symptoms of which
include melting of the polar ice caps,
the rising of sea levels, the disturbance
of animals’ natural habitats, extreme
weather events, and so many more negative
gside effects that are danaogerous to the




Introducing Carbon Offsetting

Many hotel companies already 1nvest 1n carbon
offsetting. For example, Canada’s Coast Hotels

and Resorts has been inviting 1ts guests to add

a $1 a night to their bill to purchase a night’s

carbon credit since 2010. If this is the extent
any given organizatien can coﬁﬁribute to
sustalnability, 1t should be a source.of pride

and something celebrated. But just llke'\m\ o~

1ssue one aspect at a time means we w1ll alway$

need to stretch to achieve mores So 15 there en
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solutions to most wicked problems, tackllng the”p
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Enter Carbon “Insetting”

If carbon offsetting 1s characterized by companies
compensating for their greenhouse gas emissions by funding
reforestation projects i1n other parts of the world, carbon
“insetting” focuses on helping the ecosystems and
communities which are directly impacted by a company’s
operations. SO 1s carbon 1nsetting happening i1n hotel
companies already?

Accor 1s taking these gestures a sfep_further to sustain
local livelihoods and build communitiéérmﬁhrough an
initiative called Plant for the Planet, wﬂich channels half
of the hotel’s laundry savings into- reforestatlen prolects
which support local sustainable agrlculture Insetting is
the guiding principle of Plant for the Planet which waswfij
launched in 2009. Since then the company has planted over .
4.5 million trees in 25 countries where 1t operates. kf






Why Sustainabilility Matters to your
Guests

In a 2019 report produced by Skift from the World
Travel and Tourism Councill’s Global Summit 1n Seville,
Spain, IHG Hotels & Resorts CEO Keith Barr stated, "“I
think the customer 1s actually out in front of
government. I really believe that they are looking at
US asS Operators O EE destiﬁations or what kind of
service you’re providing and goiﬁg, ‘how are you
delivering this to make sure you re more and more

sustainable.’” e 'a,\

~

Barr continues, “I think s == campgpy and w§“5§;§1
tourism [industry] have to get out in front about
sustalnablllty That’s sing == S plastlcs, that’ls
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Decent
Work and

Fconomic
Growth
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employment and decent work for all.

Over the past 25 years the number of
workers living 1n extreme poverty has
declined dramatically, despite the
lasting impact of the 2008 economic
crisis and global recession. In
developling countries, the middle class
now makes up more than 34 percent of
total employment - a number that has
almost tripled between 1991 and 2015.

The SDGs promote sustalned economilc
growth, higher levels of productivity
and technological innovation.
Encouraging entrepreneurship and job
creation are key to this, as are
effective measures to eradicate forced
labour, slavery and human trafficking.
With these targets 1n mind, the goal 1is
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HOWw dob yvek- Chr1jRe Vit (cnéaira o1
disruption? Reinvent. Change 1s

everywhere and coming for us
W sth

— Joe Jackman, author of The Reinventionist Mindset




Adaptive
Capacity
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Resilience is the \| —_—
strength and speed of

our response to ; | ’
adversity. g [
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Adaptive Capacity 1s the
G 1 W AR TGN el v Ll el

Fr. SRS~ SONTE B c




AT

Vulnerability is
embracing uncertainty,
risk, and exposure.

— Brené Brown, author of Daring

Greatly
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The surest way to stay true to
WHS Vol e o, CEllZmdtaea® N Or
ezen A1V AriE N o AN N vV Or tag
SO as to continually become the
most powerful and relevant
veies 1 gl O%a Vil aeVes

— Joe Jackman, author of The Relnventlonlst Mindse I
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—
“Ecology 1s the thing. In nature, nothing exists

alone.”

— Bob
» Hunter e B




Find me everywhere

\
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@dthejoebaker

Joe THANK YOU .

& Co.



